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Bosch Group announces improved sales and 
results in 2005, UK growth and investment in 

technology for the environment
Sales of the Bosch Group in the UK rose by 4.7 percent to £1.380 billion (2 billion euros) 

in 2005, while the number of Bosch associates in the UK reached 4920 (from 4670). 

Bosch is represented on the UK market with manufacturing and sales of automotive technology, industrial technology, heating technology, household appliances and power tools. 

At its annual press conference in Stuttgart today, Bosch Chairman Franz Fehrenbach announced that sales for the Group worldwide, according to IFRS rose by 6.4 percent 

in 2005 to 41.5 billion euros, with growth especially strong in Asia-Pacific markets. 

(See attached Group press release).

Bosch is working intensively in all its business sectors on a great number of technological innovations. Fehrenbach said, “conserving the environment and resources is a priority item on the global agenda.  To achieve this goal, we need not less, but instead more modern technology”.  At the conference Fehrenbach added that when developing new products, the company’s thinking goes far beyond short-term product innovations: “For Bosch, being innovative also means considering alternatives that promise economic success only in the long term” These projects range from alternative drive concepts for automobiles to renewable sources of energy. Even today, for example, BBT Thermotechnik generates six percent of its sales with systems that make use of renewable energy – and that figure is set to increase.

In addition, Bosch Rexroth already provides drive and control technology for wind farms. In future, it is even planned that Bosch technology will help to generate electricity from ocean currents. Sea-current energy technology is still in its infancy, but as Fehrenbach pointed out: “Here, too, we are active at an early stage. Ecology is a long-term task – just right for a company like Bosch, with its long-term orientation.” 

(SEE ATTACHED GROUP RELEASE FOR FULL DETAILS OF SPEECH AND BOSCH GROUP RESULTS).

Bosch is a leading global manufacturer of automotive and industrial technology, consumer goods and building technology.
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The Bosch Group is a leading global manufacturer of automotive and industrial technology, consumer goods, and building technology. In fiscal 2005, some 251,000 associates generated sales of 41.5 billion euros. Set up in Stuttgart in 1886 by Robert Bosch (1861-1942) as “Workshop for Precision Mechanics and Electrical Engineering,” the Bosch Group today comprises a manufacturing, sales, and after-sales service network of more than 280 subsidiaries and more than 12,000 Bosch service centers in over 140 countries.

The special ownership structure of the Bosch Group guarantees its financial independence and entrepreneurial freedom. It makes it possible for the company to undertake significant up-front investments in the safeguarding of its future, as well as to do justice to its social responsibility in a manner reflective of the spirit and will of its founder. 92 % of the shares of Robert Bosch GmbH are held by the charitable foundation Robert Bosch Stiftung. The entrepreneurial ownership functions are carried out by Robert Bosch Industrietreuhand KG.

Additional information can be accessed at www.bosch.com.
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